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4
Continuous growth across different Governments CREDICORP =

Macroeconomic model has been maintained throughout political changes...

2222222 2222222222222 222222222222222222222222222222222222222
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Peruvian GDP Index across recent Governments:z2

250 (1994=100) Presidential elections survey
(February 2011)
8 200
-
1
§ Various*
S 150 16% Alejandro
% Toledo
° PPK 5% 28%
= 100
o
[a)
o Ollanta
@ 50 Humala
& 11%
0 .

O 4 N ™M f W © N~ © O O oH N ® ¥ O © N~ 0 o O W Keiko Luis

S 9 O 9 O 9 O O H O O O O O O O O o o o o Euiimori Castafieda

o & 9 o & 9 o 9 9 & © © © O © © © © © © o o ujimori 19%

A 4 d 4 d4 44 44 4 4 4 4 d 4 d N N qoFZ 19% °

«
Fitch BBB-BBB- BBB-
. BB+ BB+ *Various includes Other candidates, Undecided and Blank.
rati ngs BB BB BB- BB- BB- BB BB Source: Datum International S.A.
L N J L || J
T T T T
cane? () ) ® ®
- e PERU
POSIBLE
Alberto Fujimori: Valentin Paniagua: Alejandro Toledo: Alan Garcia:
July 1990 — November 2000 Nov. 2000 — July 2001 July 2001 — July 2006 July 2006 — July 2011

1. Real GDP growth rate.
2. Mr. Paniagua’s Administration was a transitory Government after Alberto Fujimori’s resignation
Source: Central Bank 3
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Solid Macroeconomic Environment CREDICORP/ 2

Peruvian GDP growth rate is one of the highest in Latin America this year, accompanied by solid indicators...
2222222 2222222222222 222222222222222222222222222222222222222
2222222 2222222222222 222222222222222222222222222222222222222

Peruvian Real GDP Growth (%) Real GDP Growth in LatAm (%)

12 4
12~ 08 10
10 A 8.9 8.8 g8 A
6 4
4 4
2 4
0
oy
_2 - Pl o o < wn © ~ @ \ 07, o w
(=} o (=] (=} o (=] [=} o \ O b =
4 4 8 & & & & Q Q & \\8,’ Q b=
bl o o < Yo} © ~ @ D o w _6 - \II o
s 8 &8 & &8 & & 8 & & 4
N N N N N N N N N N g _8 -
Per Bra, =====- Chi Col. =====- Mex
Real Exchange Rate: LatAm currencies/US$ Peruvian Annual Inflation (%)
200 - 140 H
120 A
150 A 100 A
80 A
100
60 -
50 - 40 A
20
0 0 —_—
8 38 8 8§ 8833 8888555538888 9 9
6 £ o £ O g O g o £ 6 ¢ O ¢ & £ o6 £ b5 ¢ O —20-8%85385%%888853858%3%‘
6 3 6 3060 3030 3030133013 0BAI0B KDL 223223222322 JIQIQKR/RIRZ
N
Peru eeses<+* Colombia ******** Mexico Brazil

Source: Central Bank, IMF, Bloomberg, Latin Focus and BCP.
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Potential to Growth CREDlCORP/ 4

Peru’s employable population will increase significantly in the next years ....opening additional business opportunities

2222222 222222222222 2222222222222222222222222222222222222222
22222222222 222222222222222222222222222222222222222222222222

2007 total population 28 million

80 or more
75-79
70-74
65-69
60-64
55-59
50-54

Women 2017

OMen 2017
Women 2007

uMen 2007

45-49
40-44
35-39
30-34
25-29
20-24
15-19
10-14 [

Emjployable age

5-9 [
0-4

6.0% 5.0% 4.0% 3.0% 2.0% 1.0% 0.0% 1.0% 2.0% 3.0% 4.0% 5.0% 6.0%

Source: 2007 - Peru’s socio-demographic profile — 2007 Census (INEI)
2017 - estimated / non statistical information
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Banking penetration CRE DICORP/ 4

...also significant growth potential when compared to the region

2222222 222222222222 2222222222222222222222222222222222222222
22222222222 222222222222222222222222222222222222222222222222

Banking penetration
(% of GDP)

78% 75%
B Total Loans /1

® Consumer Loans /2

33% 33%

26% 28% ™ Mortgage Loans /2
7% 206 4% 3% M Deposits /1
Colombia* Brazil Chile Peru
Source: 1/ IMF Financial Access Survey 2009 (Outstanding product with commercial banks an other deposit takers)
2/ Loans as of June 2010, 2010 GDP estimated by IMF
*Source for Colombia’s figures: Felaban (loans and deposits as of june 2010) and IMF (GDP)
Peru Colombia Mexico Argentina Brazil Chile Developed
Infrastructure o 2 countries
 ©® @
Branches per 100,000 people @ 10 8 10 10 12 31
ATMs per 100,000 people @ 20 25 19 20 43 na

Source: Felaban 2009, except for Mexico y Argentina 2007



4
Growth potential CREDICORP »

... that lies within the Retail banking segment: only 54% of EAP Employed is banked

2222222 222222222222 2222222222222222222222222222222222222222
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Total Population 29.13 million Evolution of Employed EAP (million)
2010 = 10.08
2008 9.80
LI 2006 9.00
citiesin
Peru ]
12.21 Banked Population by % Banked Population within
T socioecopo_mic segment each socioeconomic segment
Urban EAP Employed 5.4 million (54%) (2010)
o
e { EAP Unen_"lployed C: 48%
0.55 million i C:37%
Rural Rural e e
7.02 million< 7.02
million
~ A+ B: 35% ]
A+B:71%
Source: ENAHO, October — December 2009
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The consumer in Lima is getting wealthier CREDICORP =

Income has improved across all socioeconomic levels.

2222222 222222222222 2222222222222222222222222222222222222222
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Lima by Socioeconomic Level Monthly Family Income by Socioeconomic Level
(% of total population) (in nominal US$)
40 \ 4000 -
/ e 3534 3608
35 32.4 313 3500
30 A 26.6 3000 A

25 | 2500 -

19.0 ]
20 - 2000

16317'1
15 - / 3.7 1500 1 1,136
10 4 1000 A 829
519
55 408 340

A - High B - Medium C - Upper Low D -Bottom E - Marginal
Low

A - High B - Medium C - Upper Low D - Bottom E - Marginal
Low

m2003 ®2009 W 2006 2009

Source: Ipsos — Apoyo Opinion de Mercado Source: Population statistics and socio economic levels for Lima
(Ipsos - Apoyo Opinién de Mercado)

»  Consumers in the top two levels have seen substantial improvement in income.

» Between 2003 and 2009, 9% of the population of Lima left the bottom two socioeconomic levels.
Level C is the most dynamic.
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Peruvian capital markets continue growing ... CREDICORP =

Providing a significant source of financing for the country’s economic growth and industrialization...

2222222 222222222222 2222222222222222222222222222222222222222
22222222222 222222222222222222222222222222222222222222222222

Private Pension Funds (US$ MM) Mutual Funds (US$ MM)

45 - 1A% T 25% 9 4 T 5%
2 21.3%
ot

+ 20% L o49
31 ] 4%

30 6 - .
+ 15% + 3%
1 10% + 2%

15 A 3

1 5% + 1%
0 0% 0 - 0%

s 8 8 3 8 8 & 8 8 3 3 8 8 & &8 & & 8 3 g

& 8§ &8 8§ &8 R R & R 7§ & 8§ 8 8 8 &8 &8 R & R

B Funds = %GDP B Funds == % GDP

» An important disintermediation of the banking system has taken place.

» Private Pension funds and Mutual Funds dropped in 2008 and recovered in 2009 as a
consequence of global market values, though real growth in 2009 is also evident.

Source: IMF, SBS and CONASEV



4
High growth potential in Asset Management business... CREDICORP =

... that seeks to capture increasing wealth that requires asset management products and services...

2222222 222222222222 2222222222222222222222222222222222222222
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GDP per capita Savings - financial system, AFP, mutual funds,
and stock market (% GDP)

GDP per capita has doubled its
value in the last seven years:

200 1~
6,000 - US$ 5,391 (2011 F) vs. 180 ® Market Capitalization
US$ 2,600 (2004) 160 -
5,000 ® Mutual Funds
140 1 uAFP
4,000 A 120 ® Microbusiness deposits
3,000 - 100 ® Banking System
80
2,000 A 60
40
1,000 H
20
0 0

1981
1983
1985
1987
1989
1991
1993
1995
1997
1999
2005
2007 |
2009

N MO S 1O © I~ 0 O O o4 N M I W O
O OO O O O OO O O O O O O O O O
o O O O O O O O O O O O O O O
S H H Hd NN NN NN N

2001
2003
2011F |
2007
2008
2009
2010

Sources: Central Bank, SBS, Conasev, BCP and IMF
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Latin American insurance industry CREDICORP *

Insurance penetration and per-capita premiums remain low compared to regional peers...

2222222 222222222222 2222222222222222222222222222222222222222
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Written premiums 2009 (US$MM) PPS + Health + Life

,— % Insurance penetration —

50,819
3.2 ,—,
21,863 2.1

6186 15

1,963 1,441 1,222 899 522 227

Brazil Mexico Argentina Chile Colombia Peru El Salvador Ecuador Panama Guatemala Bolivia

Written premiums per capita 2009 (US$) PPS + Health + Life

360

Chile Brazil Panama Argentina Mexico Colombia  El Salvador Ecuador Peru Guatemala Bolivia

Source: Swiss Re
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CREDICORP:~

High growth potential also in the Insurance sector

Since market penetration of insurance products is extremely low...

2222222 2222222222222 222222222222222222222222222222222222222
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Net Earned Premiums (US$ MM) Life Insurance Premiums in Peru (S/. MM)

® Pension

HGroup life
M ndividual life
B Annuities

13.0%
CAGR 2,707

2005 2006 2007 2008 2009 2010 2005 2006 2007 2008 2009 2010

5 300 Life Insurance Premium / GDP (%) Non-life Insurance Premium / GDP (%)

. 0

U.K.: 10.0% U.S.: 4.5%
U.S.: 3.5% 2.1% UK.: 3.0%

1.6% = e

1.6% 1.6% 1.6%
0.9% 1.1%
0.7% 0.8%
| | 0.5% 0.5%

Chile Brazil  Colombia  Mexico Peru Argentina Argentina  Colombia  Mexico Chile Brazil Peru

Source: Sigma — El Seguro mundial en el 2009 and SBS 12
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CREDICORP:~

The leading financial holding in Peru

... with 121 years of experience in the financial sector...

22222222222 2222222222.
2222222222222 22222222.

BANCO Credicorp is created and listed
in NYSE (BAP R A
POPULAR (AP) Bancode Crédito > BCP > \IEEass _Un(;on Ve I
g acquire
F) Ny .
' UnionVida

BCP acquires Banco C RE D ICOR P) Raleres 6f (e maEmw

Popular de Bolivia

corporate identity

4 Latin-American pioneers in Prima AFP is created

providing services through a .
interconnected and Crisis and restructure of the
Founded as Banco  gecentralized network financial system.

Reduction of number of banks.

Italiano |

1997 1998 1999

Acquisition ALICO’s
stake in PPS and PV

2002 2003 2006 2009 2010

1987 1993

1889 1920 1941 1974 1981

Creation of Creation of Pacifico

Pacifico Vida Health (EPS) Acquisition of

Financiera Edyficar

It becomes Peru’s main

financial institution e »U

ASHC is created

Egm] Financiera

= EDYFICAR

== PACIFICO

BCP acquires BSCH
Peru

Nationalization
attempt

& Santander

Central Hispano

Changes its name to
Banco de Crédito del
Peru



http://www.edyficar.com.pe/ServletPortal
http://www.pacificoseguros.com/paginas/home1.shtml

4
st financial holding in the country CREDICORP/ 4

with a diversified business portfolio ....

2222222 222222222222 2222222222222222222222222222222222222222
22222222222 222222222222222222222222222222222222222222222222

-y * Assets: US$ 28.5 billion
CREDICOR P/ Net Income: US$ 571.3 million (2010)

Employees: 19,641

100%
100% 75.98%

12.73%

. Atlantic Security
GfUPO)) Crédito Holding Corporation

AuM: US$ 3.2 billion

Deposits: US$ 1.1 billion | 100%
84.87% 100% 21.28% Employees: 73

Bancode Crédito  BCP )

£: PACIFICO Atlantic Security Bank

=

Assets: US$ 25.4 billion .

NII: US$ 944.6 million (2010) FuM: US$ 9.8 billion

Employees: 16,148 Contributions: US$ 987 million (2010)
Employees: 800

Assets: US$ 1.8 billion
Net Earned Premiums:
US$ 496.0 million (2010)

Employees: 2,611
95.93%

62.0% 38.00%
—»BCP) | paciFIcO

seguros de vida —
99.79%

99.99%
] Financiera I
= EDYFICAR A

* The structure chart shows the main subsidiaries of Credicorp

** Banco de Crédito BCP Boliviais one of the main subsidiaries of Banco de Crédito BCP
Figures as of December 2010. Percentages data as of December 2010.

Source: CONASEV
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CREDICORP:~

Credicorp results reaffirm strong performance...

With a recent history of strong asset expansion ...

2222222 2222222222222 222222222222222222222222222222222222222
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Crisis Recovery Expansion
500 T
Average Asset growt
450 T > 3.3x GDP growth
400 T
. 350 T
o
o
‘;‘ 300 T
Loan growth
o >
% 250 + GDP growth
N
x 200 T
(0] \/
©
c
- 150 + w\d
100 1 \’_//
50 + Asset CAGR Asset CAGR Asset CAGR
1998-2002: 2.1% 2002-2004: 2.6% 2004-2010: 21.0%
0

1995 1996 1997 1998 1999 2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010

—— Asset Index Loan Index —— GDP Index

Source: Central Bank and BCP
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4
Diversified shareholder structure CRE DICORP/ 4

With a wide base of private and institutional investors...

2222222 222222222222 2222222222222222222222222222222222222222
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Romero family
17.76%

AFP Integra
8.32%
Private and
institutional
investors AFP Prima
66.83% 7.09%

Percentages calculated without Treasury shares
Percentages estimated as of February 2010

17



4
Credicorp results reaffirm strong performance... CREDK:ORP, 4

With a recent history of strong asset expansion and growing income generation...

2222222 222222222222 2222222222222222222222222222222222222222
22222222222 222222222222222222222222222222222222222222222222

Total Assets &Total Loans (US$MM) Net Income (US$ MM) & ROAE
30,000 28,451
600 - 30%
25,000 500 -
20,000 400 L 20%
15,000 300 L 15%
10,000 200 L 10%
5,000 100 L 5%
0 0 0%
2005 2006 2007 2008 2009 2010 2005 2006 2007 2008 2009 2010
== Total Assets —e— Total Loans === Netincome —&—ROAE
Stock performance price (US$) Market Capitalization (US$ MM)
US$ 106.6
140 - As of Mar. 15t 9,484 6498
120 | 2011 !
100 6,639 6,143
80 -
3,985
60 1 3,265
40 1 1,716
20 -
0 A A
2006 2007 2008 2009 2010

2005 2006 2007 2008 2009 2010 Mar 15th

Sources: Yahoo Finance and Credicorp’s Earnings Releases 18



4
Credicorp - Overview CREDICORP *

A strong Q in loan growth but weaker in net income, though year end figures reflect robust growth overall....

2222222 2222222222222 222222222222222222222222222222222222222
2222 2222222222222 222222222222222222222222222222222222222222

Change

Summary of Results
4Q10 3Q10 4Q09 | QoQ YoY |[Dec-10 Dec-09 %

Net Income (US$ MM) 1293 1562 1223 | -17.2% 57%| 571.3  469.8 | 21.6%

EPS (US$) 1.62 1.96 153 | -17.2% 57%|  7.16 589 | 21.6%

Operating Income (US$ MM) 180.7  214.1 153.0 | -15.6%  18.1%| 7941  649.0 | 22.4%

Profitability Core Operating Income (US$ MM) (1)|  180.7 2044  153.0| -11.6%  18.1%| 759.1 5762 | 31.7%

ROAE (%) 187%  24.4%  22.0%]| -5.69% -3.29%| 22.7%  24.1%| -1.40%

ROAA (%) 1.9%  2.5% 2.3%| -0.60% -0.41% 2.2% 2.20%|  0.02%

NIM, avg. assets (%) 4.62%  4.85%  5.06%| -23bps -44bps| 4.83%  4.86%| -2bps

Balance Sheet Total Assets (US$ Bn.) 28.5 26.6 22.0 7.0%  29.2% 28.5 20| 29.2%

foan Total Loan (US$ Bn.) 14.4 13.4 1.6 7.3%  24.2% 14.4 1.6 |  24.2%

Portfoli li{ol[M  PDL (%) 1.46%  1.59%  1.59%| -13bps -14bps| 1.46%  1.59%| -14bps
ortrolio .

Indicators OULIVAR et provisions (US$ MM) -48.3 -52.3 -44.0|  -7.6% 9.7%| -174.7  -163.4 6.9%

MENCOIel  Net Premius Earned (US$ MM) 1270 1207 115.1 520  10.3%| 480.3 4247 | 13.1%

UGN et Claims incurred (US$ MM) -16.7 -10.7 -8.0| 55.7% 109.0%| -549 = -59.2| -7.3%

Efficiency Efficiency Ratio (%) 43.7%  39.4%  44.0%|( +429bps -32bps| 41.2%  42.1%| -91 bps

Capital BIS ratio (%) (2) 12.8%  13.9%  14.5%]| -105bps -168bps| 12.8%  14.5%| -168 bps

Market Capitalization (US$ MM) 8,591 9,085 6,024 -5.4% 42.6% 8,591 6,024 42.6%

(1) Excludes non core operating income from net gain on sales of securities
(2) Figures of BCP 19
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4
Banco de Credito BCP - Results CREDICORP =

Seasonality in OPEX in 4Qs, US dollar revaluation and no extraordinary gains put pressure on 4Q’s bottom line...

2222222 2222222222222 222222222222222222222222222222222222222
2222222 2222222222222 222222222222222222222222222222222222222

Summary of Results

4Q10 3Q10 4Q09 Dec-10  Dec-09
Net Interest Income 254.5 242.3 211.2 5.1% 20.5% 944.6 798.2 18.3%
Provisions, net (485) (52.6)  (44.9) -7.8% 8.0%| (175.8) (165.1) 6.5%
Non interest income 159.9 167.3 145.0 -4.4% 10.3% 634.6 577.9 9.8%
Banking services commissions 120.1 120.8 109.5 -0.6% 9.7%| 461.8 368.1 25.5%
Operating expenses (214.8) (184.8) (198.0) 16.3% 8.5%| (768.1) (692.4) 10.9%
Total Operating Income 151.1 172.3 113.3 -12.3% 33.3% 635.4 518.6 22.5%
Core Operating Income (1) 151.1 162.6 113.3 -7.1% 33.3%| 600.4 445.9 34.7%
Non Core Operating Income (2) - 9.6 - -100.0% n.a. 35.0 72.7 -51.9%
Net Income 101.6 138.6 107.4 -26.7%
1) Core op. income = op. income — non core op. income
@ Includes non core op. income from net gain on sales of securities.
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Banco de Credito BCP - Loan Portfolio

CREDICORP/‘*

BCP reports its highest QoQ loan portfolio growth for 2010 of +7.6% , and robust 24% loan book growth for the Y

2222222 222222222222 2222222222222222222222222222222222222222
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15,000

14,000

13,000

12,000

11,000

Total Loans (US$ million)

[>]

10,000 T T T T T

'Q‘D NS /\Q (\Q :\Q
QZ(J N Q%Q' @'g\ vsi\ @’b\

—o— Average daily balance

Foreign currency loans (US$ million)

7,000
6,000 . >
5,000 M
4,000
3,000
2,000 { % % Y3 % X
1,000
0 + : : : : : : : : : : : : )
I I N A I TR T T TSN
Qé" & & 97}’ & &\’ W v‘% & F @*’ Qc“'

—o— Wholesale Average daily balance—#— Wholesale Quarter-end balance

—#— Retail Average dailybalance =~ —<— Retail Quarter-end balance

NN NI
W V’Q% (qu &

SECSERS IS BTSSR
& &

—=— Quarter-end balance

Domestic currency loans (S/. million)

12,000
10,000  x
8000 { X ¥
6,000 A

..__-O—O——IN‘._! i L]
4,000
2,000

SRS RO TS TP SN SR

& F Y E

—e—Wholesale Average daily balance—#— Wholesale Quarter-end balance 23

—&—Retail Average dailybalance ~ —»— Retail Quarter-end balance



4
Banco de Credito BCP - Assets & Liabilities CREDICORP *

Interest Earnings Assets include liquid assets and a well diversified loan portfolio...

2222222 222222222222 2222222222222222222222222222222222222222
22222222222 222222222222222222222222222222222222222222222222

Interest Earnings Assets (Dec. 2010) Funding mix (Dec. 2010)
Severance
indemnity Others Due to banks

deposits 3% 1%
6% S

BCRP and
other banks

Savings
82.7% depos?ts Bonds
18% 13%
Current loans Trading
60.2% securities
0.5%
Time deposits
Securities Demand 25%
available for deposits
sale 24%
6.4%

Funding Cost: )
3Q10: 2.11% 73% funded by deposits

4Q10: 2.10%

Source: Credicorp’s Earnings Release and BCP
24



Banco de Credito BCP - Net Interest Income

CREDICORP/‘*

NIl up 5.1% QoQ, but accompanied of tighter NIM for 4Q. For the year, NIM could be sustained at 4.8%
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22222222222 222222222222222222222222222222222222222222222222

Interest Income & Interest Expense (US$ MM)

+10.5%

1400 1
1200 ~1
1000 ~1 +22.3%
800 +6.5%
600 A
400 A
200 A

0 1 T T
-200 4 +9.9%
400 1 +26.5% -
-600 -

4Q09 3Q10 4Q10

M |nterest on Loans

™ nterest on deposits

M |nterest on trading securities

H |nterest on borrowed fund

-4.8%
2009 2010

M Other Interest Income

® Other interest expense

Net Interest Income (US$ MM)

+18.3%
+20.5% 944.6
> 798.2
| +5.1%
211.2 242.3 254.5 i
4Q09 3Q10 4Q10 2009 2010
Net Interest Margin (%)
7.9% 7.7% 7.7% 7 4% 7.6%
4.89 4.59 4.89 4.89
4Q09 3Q10 4Q10 2009 2010

BNIM (avg. assets)

MNIM (avg. loans)
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Banco de Credito BCP - Portfolio Quality

CREDICORP:~

Significant drop in PDL ratio due to lower volume of past due loans & portfolio expansion. Coverage high at 198.5%

2222222

22222

2222 2222222222222 2222222222222222222222222222

>
2222222 2222222222222 222222222222222222222222222222222222222

Total provisions (US$ MM) PDL 4Q10  3Q10
PDL (%) 1.46%  1.59%
44.9 526 48.5
== ° PDL over 90 days (%) 0.99%  0.97%
120 A
PDL & Coverage 4Q10 3Q10 4Q09 QoQ
60 Reserve for loan losses, US§ MM -414.8 -410.8 -353.3 1.0% 17.4%
0 A Past due loans (PDL), US$ MM 209.0 2125 183.7 -1.7% 13.7%
60 4 Coverage (%) 198.5% 193.3% 192.3%|+516 bps +619 bps
-120 A
180 4 Portfolio Class 4Q10  3Q10
0/ 0
240 Normal 95.6%  95.1%
4Q09 3Q10 4Q10 Potential Problem 2.1% 2.4%
Deficient 0.7% 0.9%
=== Gross Provisions === Reversals Doubtful 0.7% 0.8%
=== Recoveries e=mpm== N et Provisions Loss 0.8% 0.8%
100% 100%
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CREDICORP/‘*

Banco de Credito BCP - Portfolio Quality

An important improvement in all our products ....
2220202222222 2 222222222222 2222222222222222223232322222222 20
3230303020252 22 2222222222 222323222322332232325232323 232320

PDL ratio by segment

7.8% 7.8%

6.5%

5.8%

5.5%

4.5% 4.4%
3.9%

4.3%
3.9% 3.5%
2.2%
2.3% ‘___‘__.\23%/0\‘\.‘“/‘_‘\‘2.1%
1.2% 1.3% 1.4%
2% 9 o— —— —= == =0 ® ® 1.4%
0.3% 0.3% 0.3% 0.2%

Mar-10 Apr-10 May-10 Jun-10 Jul-10 Aug-10 Sep-10 Oct-10 Nov-10 Dec-10

Wholesale SME (1) === Credit Card === Consumer ==@==|\lortgage ===l Edyficar

(1): Data for July and August is an estimate due to lack of information from the supervisor.
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Banco de Credito BCP - Non Financial Income

CREDICORP/‘*

Fee income remains flat in the Q though annual figures reveal an increase of 25.5%

2222222 222222222222 2222222222222222222222222222222222222222
22222222222 222222222222222222222222222222222222222222222222

Non Financial Income (US$ millions) +9.8%
634.6
577.9
+10.3% 17.4
> Non
_4 4% T _[ core
* L 350
Non 104.4
core
167.3 =1
159.9
145.0
461.8
Non 12 8.6 368.1
oae 1 19.0 2.3
109.5 120.8 120.1
4Q09 3Q10 4Q10 2009 2010

M Fee income

® Net gain on FX transactions

® Net gain on sales of securities

B Other income
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4
Banco de Credito BCP - Operating expenses CREDICORP =

Higher operating expenses because of seasonality in 4Qs. But efficiency improves in 2010 vs. 2009...

2222222 222222222222 2222222222222222222222222222222222222222
22222222222 222222222222222222222222222222222222222222222222

Operating Expenses (US$ millions) +10.9%
768.1
692.4
+8.5%
> 38.9
+16.3%
214.8
198.0
184.8
127 44 9.3
16.2 17.4 18.8 . 390.0
89.5 95.4 105.2
4Q09 3Q10 4Q10 2009 2010

Efficienc
Ratio y 53.8% 46.3% 50.9% @ 49.1%

M Salaries and employee benefits ® Administrative, general and tax expenses ™ Depreciation and amortization B Other expenses

Source: Credicorp’s Earnings Release
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4
Banco de Credito BCP - Market Share CREDICORP *

BCP has consolidated a leadership position in almost all segments....

2222222 222222222222 2222222222222222222222222222222222222222
222222222 2 2 2 0 0 D D 2 3 2 > 2 3 2 D > > > >332 2222222222222222222222222

Loans - ?32\:/\ Interbank Fallabella B::lllco Liability BBVA Scotia —
= . products Peru Peru

39.5 40.7
39.0 385
Saving 222 211
Wholesale Deposits . 13.7 13.4 12.7 129
42.0 40.6
20.0 19.6 17.9
152 142 ~ 156 Demand 220 234
SME /1 . i ) 15.7
.I l .g .I l Deposits j .I I 15.1 9.0 9.0
355 344 598 204 50.7 49.1
CTS
Mortgage 132 134 195 111 j 19.2 18.8 06 84 63 71
21.0 21.1 ) 258 29.2
17.5 17.0 Time 18.3 19.0
Consumer /1 .I l 122122 117 11.0 . | Deposits .I l - | 105 132 10.8 8o
42.0 424

20.1 20.8 21.2
195 18.5 18.3 13.4 148 Mutual

21.1 21.2
Credit Card .I l 74 75 .I l .I I Funds 16.8 157 16.6 16.1

B Dec-09 ™Dec-10

1/ BCP includes Edyficar, Scotiabank includes Crediscotia Sources: SBS and Asbanc 30



4
Banco de Credito BCP - Routes to Banking CREDICORP =

Given the enormous potential to grow in Peru, we have designed two routes to increase banking penetration ....

2222222 222222222222 2222222222222222222222222222222222222222
22222222222 222222222222222222222222222222222222222222222222

Strong franchise in Rising population at
wholesale banking - Future growth comes employable age will
relatively young retail from Retail segments increase our potential

business client base

2 routes to increase banking

penetration:

Deposits / Liabilities Lending / Assets
Edyficar: h
Our micro finance ol Fiasschie
vehicle to bank low- = EDYFICAR
through our network: income segment
Branches and Agentes ~
“\

Banco de Credito BCP

To increase banking
penetration in middle and BancodeCrédito BCP)
upper segments
(Huascaran Strategy) y
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4
Banco de Credito BCP - Routes to Banking CREDICORP =

1.- On the liabilities front : strategy to increase our attractiveness for Deposits through our large network ....

2222222 222222222222 2222222222222222222222222222222222222222
22222222222 222222222222222222222222222222222222222222222222

Network Expansion

JAgentes?
4,999
Market
M Agentes Share
MATMs
m Branches
> 240 She 42.3%
’ 2,801
99 9 27.7%
O
21.5%
Dec-06 Dec-07 Dec-09 Dec-10
Market Share (%) 31.0% 35.4% 33.9% 38.1% 35.7%
Points of contact per 100,000 people 51 79 107 14.2 16.9
(BCP)
Points of contact per 100,000 people 16.8 224 315 37.3 474
(System)

Source: BCP, Asbanc, INEI
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4
Banco de Credito BCP - Routes to Banking CREDICORP *

1.- Consolidation of “Agentes” as main tool to increase bank penetration on a basic level....

2222222 222222222222 2222222222222222222222222222222222222222
22222222222 222222222222222222222222222222222222222222222222

Agentes .
P Agentes 232':;?“9 Market Share
2007 2,651 1,221 46.1%
2008 4,301 1,851 43.0%
2009 5,701 2,801 49.1%

2010 8,297 3,513 42.3%




4
Banco de Credito BCP - Routes to Banking CREDICORP =

2.- On the asset front: introduce lending to the informal/low income level through our micro finance vehicle: Edyficar ....

222222222 2222222222222 2222222222222222222222222222222222222
2230020 00 3.5 5 5 3 5 5 5 3 5 0 3 3 5 3 5 5 3 3 3 5 3 3 3 3 3 5 3 3 3 3 5 3 5 5 3 3 3 33533 > )

L
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4
Banco de Credito BCP - Routes to Banking CREDICORP =

2.- On the asset front: introduce lending to the informal/low income level through our micro finance vehicle: Edyficar ....

2222222222222 22222222222222222222222222222222222222222222
2222222 2222222222222 222222222222222222222222222222222222222

i i i Quarter annual
Financial Indicators QoQ
2Q10 3Q10 4Q10 2010

SME market share (Dec. 2010) Contribution to BAP (US$ thousands) | 4,980 5313  4,420| -16.8%| 21,507
ROAE* (%) 22.6% 22.8% 18.0%| -21.0% 22.7%
BCP
0,
15.9% Total Assets (US$ MM) 362 376 466 24.0% 466
Total Loans (US$ MM) 289 319 356 11.8% 356
Others
24.5% PDL (%) 46%  42%  4.0%| -45% 4.0%
. *Net shareholders’ equity includes US$ 50.7 MM of goodwill
_— MiBanco
15.6%
. ) Quarter
Commercial Indicators
Edyﬂcar Scotiabank 2010 3Q10
3.7% sp%l Clients (thousands) 246 264 286
. . 0
CMAC Piura / Employees 1,538 1,534 1,693
4.1%
CMAC Arequipa BBVA Peru Branches 62 64 68
5.0% Crediscotia 6.9% )
5.6% Clients / employees 160 172 169

Source: SBS, BCP and Edyficar 35



4
Banco de Credito BCP - Aggressive Strategy CREDICORP *

2. To increase banking penetration Program Huascaran is our strategy for Consumer Finance.....

2222222 222222222222 2222222222222222222222222222222222222222
P DI I I I TS T T T I T I T S S T T e e T T e T T e e N T L L N T I T N

Programa ,

Huascaran BCP

A

Initiatives:
Credit
Collections
Credit Card Practices
Alliances

Commercial Effectiveness
Commercial Intelligence

Call Center

YV VvV VYV V VY V V

Value Proposition

36



4
Banco de Credito BCP - Aggressive Strategy CREDICORP *

2. To increase banking penetration Program Huascaran is our strategy for Consumer Finance by some initiatives....

2222222 222222222222 2222222222222222222222222222222222222222
22222222222 222222222222222222222222222222222222222222222222

Strategic Topics Initiatives Description

Credit Develop credit scoring models and review credit policies for approval.
Risk Management
Collections Increase follow-up actions and pre past-due strategies.
Credit Card Practices Maximize selling practices and retention
Consumer Finance
AlfEneEs Development of alternative distribution channels and complementary

value proposition.

Commercial Effectiveness Standardized and sustainable commercial practices.
Commercial Intelligence Use of cost efficient channels and maximize commercial leads.
Practices of Commercial
Management
Call Center Increase sales through call center
Value Proposition Reinforce value proposition of all our products.
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Banco de Credito BCP - Aggressive Strategy CREDICORP *

2. Toincrease banking Program Huascaran is our strategy for Consumer Finance with tangible results ....

2222222 222222222222 2222222222222222222222222222222222222222
22222222222 222222222222222222222222222222222222222222222222

Credit card sales

In units k
23.6
/\ 13.9 154
Huascaran BCP 11.7
> Credit L
> Collections 4Q09 1Q10 2Q10 3Q10 4Q10
> Credit Card Practices
> Alliances
. . Installment loan sales
> Commercial Effectiveness In US$ million
> Commercial Intelligence
60.6
> Call Center
> Value Proposition
4Q09 1Q10 2Q10 3Q10 4Q10
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4
Credicorp’s Banking Business - a growth promise CREDICORP =

High potential to growth due to still low penetration levels ....

2222222 2222222222222 222222222222222222222222222222222222222
2222222 2222222222222 222222222222222222222222222222222222222

Crisis Recovery Expansion
800 T ),
High growth
) expected in our
700 T Financial System
> <
600 + ,
Growth:
s Loan = 4.5x GDP A
— <+
= 500 T Loan= 3x GDP
It
3
> 400 +
P -
[} 300 + —
o
=
200 T /
%///
100 + Z\/_/’/
Asset CAGR Asset CAGR Asset C_AGR
1998-2003: 2.1% 2003-2006: 2.1%|  2006-2010: 24.8%
0

1995 1996 1997 1998 1999 2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014

—— GDP

Loan Assets
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4
Pacifico Peruano Suiza CREDICORP *

Business results 10.8% stronger for the year though 4Q’s contribution 52.9% up in line with larger ownership...

2222222 222222222222 2222222222222222222222222222222222222222
22222222222 222222222222222222222222222222222222222222222222

Composition of Combined Ratio**
Breakdown of Total Net Earned Premiums & Net Earnings

by line of business (US$ MM) 97 3%

96.8%
942%  938% 94.9%
4Q09 | QoQ Change %
3 iR 543 51.1 524 | 6.4% | 201.6 192.9 4.5% j i
=] Life Insurance 381 359 338 | 61% | 1502 123.1 22.0% ' ' ' '
o 4 Health Insurance 2)| 39.7 386  34.0 | 3.1% | 1487 127.7 16.5% 4Q09  3Q10  4Q10 2009 2010
=S Total PGA group 131.2 1242 119.1 | 5.6% | 4960  439.5 12.9%

- Underwriting result 243 242  29.0 | 0.3% | 93.4 79.9 16.9% 2010
2009
P PPS 6.7 7.6 9.1 [-11.3% 28.2 26.2 7.7%
%O Life Insurance (1) 8.7 7.0 10.5 | 24.5% 33.9 32.9 3.0% 4010
u"‘:’ Health Insurance )| 1.0 1.8 0.7 |-42.7% 6.2 2.6 139.7%
Pl Total PGA group (1) | 165 164 20.3 | 0.4% | 68.3 61.7 10.8% 2010
Gl Contribution to BAP | 160 104 12.4 [52.9% 47.4 37.4 26.9%
S 4Q09
(1) Before minority interest
) Includes Médica, an additional company which offers medical assistance services.

M| ossratio* M General expenses ratio* M Adquisition cost ratio*

* With consolidated adjustments (PPS+ Health+Life)

Source: Pacifico Peruano Suiza ** \Without consolidated adjustments (PPS+ Health) a1
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4
A previously underperforming business makes headway CREDICORP

Outstanding average growth with good prospects for the current period and into the future

2222222 222222222222 2222222222222222222222222222222222222222
22222222222 222222222222222222222222222222222222222222222222

Written Premiums (US$ MM)
% 7519

CAGR =19%

HPGA

372.6

Hp&C

M Health*

MLife

2006 2010

Net Income (US$ MM)

59.1 CAGR = 4%

EPGA 571
MP&C 40.3

H Health* 53.3 55.5
15.1

3.7 !i—" 0.

M Life

4

1 Min. Int.

2006 2010

*Health includes Medica, an additional company which offers medical assistance services
Source: Pacico Peruano Suiza 42



4
Pacifico Peruano Suiza CREDICORP *

Risk strategy leads to lower risk retention in lines of high risk, while growing the retail segment...

2222222 2222222222222 222222222222222222222222222222222222222
2222222 2222222222222 222222222222222222222222222222222222222

Fire portfolio profile by type of risk (Retained insurance amounts)

Dec. 2008 Dec. 2009 Dec. 2010

M High B Medium M Low

Business lines growth (US$ million of premiums)

120 - - 55%
50% 50%
100 - 47%
80 - L 45%

40%
60 38% [ T

40 A F 35%

20 1

0

25%

1Q-06 2Q-06 3Q-06 4Q-06 1Q-07 2Q-07 3Q-07 4Q-07 1Q-08 2Q-08 3Q-08 4Q-08 1Q-09 2Q-09 3Q-09 4Q-09 1Q-10 2Q-10 3Q-10 4Q-10

Source: Pacifico Peruano Suiza Em Corporate W= Retail Retail Average (%) 43
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S CREDICORP;~

Reversals of income tax & workers’ profit sharing provisions favored 4Q’s bottom line. Besides, higher annual results: +22.6%....

2222222 2222222222222 222222222222222222222222222222222222222
2222222 2222222222222 222222222222222222222222222222222222222

. . . . *
PRIMA AFP Financial Highlights Funds under management ()
(US$ thousand) 4Q10 3Q10 4Q09 | QoQ | 2010 2009 Change %
Income 21,909 21,812 19,904 0.4% 85,158 78,791 8.1% Hori
. nte
Operating Expenses (1) | (13,495) (11,959) (12,544)| 12.8% (48,196) (45,008)| 7.1% 2541
Operating Income 8,414 9,853 7,360 | -14.6% 36,962 33,784 9.4% Integra
30.5%
Net Income 8,008 5,696 4,222 | 40.6% 25,506 20,796 | 22.6%

(1) Includes Administrative and sales expenses, and depreciation and amortization

PRIMA AFP (US$ MM)

9,765
8,911

7,324
// Yield 36 months /2
Investments Results

423 433
374 Prima AFP | Ranking
Fund 1 (capital preservetion) 3.1% 2°
132 147 165 o
Fund 2 (balanced fund) 5.1% 1
Fund 3 (growth fund) 4.8% 3°

4Q09 3Q10 4Q10 2: Real annualized. As of December 2010

Integra -
25.9%

=== Collections === RAM

o

Integra
29.2%

(*) Source: SBS. As of December 2010
(**) Prima AFP estimates. As of December 2010




4
Atlantic Security Bank CREDICORP *

Stronger NIl for the Q led to a 11.3% stronger Net Income in 4Q , adding to a 49.6% higher results for the Y....

2222222 222222222222 2222222222222222222222222222222222222222
22222222222 222222222222222222222222222222222222222222222222

Net Income (US$ Million)

Quarter Change %
ASB Change %
4Q10 3Q10 4Q09 QoQ YoY Dec-10 Dec-09

Net Interest income 10.3 8.9 9.3 15.8% 10.5% 375 29.3 28.3%

Dividend income 0.3 0.2 0.2 67.1% 57.3% 0.7 0.4 70.3%

Non financial income 1.9 2.1 2.5 -10.8% -22.2% 83 6.5 28.9%

Core Revenues 12.5 11.2 11.9 11.4% 4.4% 46.6 36.1 28.9%

Net provisions (1.8) (1.5) .7) 167%  -34.3% (3.3) (9.8) -66.9%

Net gains from sale of securities 3.4 3.1 4.1 12.6% -15.7% 13.8 7.3 90.4%

Other income .1 0.1) 5.5 25%  -101.1% .1 7.1 -100.7%

Operating expenses (2.1) (1.9) (2.2) 11.6% -4.3% (7.5) (7.6) -1.7%

Net income 11.8 10.6 17.2 11.3% -31.5% 48.9 32.7 49.6%

AuM & Deposits (US$ Million)
ASB 4Q10 3Q10 4Q09
5,000 1 4270 4295
Total Assets (US$ MM) 1,338 1,462 1,447 '
Net Equity (US$ MM) 205 200 167 4,000 1 3,0213178 .
ROAE 17.8% 16.8% 29.8% 3,000 4Q09
BIS Ratio 23.4%  205%  19.6% 5000 4 "3Q10
' 1,221 1.250 1117 W 4Q10
ROAE 2010 = 25.8% 1000 -
O -

Deposits Investments Total
Source: ASB
46



: >>h>
> %&)
>R, >
>
>

v

>3 200 >

vV vV v Vv Vv Vv

Agenda

Macroeconomic Environment
Credicorp
Business Units

vV v v v v v vV

L

vV v v
vV Vv Vv v

N
A

v v
Y

2 2
2 2
2 2
25
> 2
> 2
> 2
> 2
2 2
2 2
> 2
2 2
2 2
> 2
> 2

2|
2
2
2
2|
2|
by
2
2
2|

v Vv v

r

v v
v v




4
The Credicorp Group CRED|CORP, 4

Beyond BCP, all subsidiaries are today strong contributors to Credicorp’s performance and profitability ....

2222222 222222222222 2222222222222222222222222222222222222222
22222222222 222222222222222222222222222222222222222222222222

MM US$ Earnings (07:Y€] Assets ROAE Market Share
Contribution 2010 2010 / 2005 Dec. 2010 2010 Dec. 2010

Banco de Credito BCP (1) 464.4 21.4% 25,377 26.8% 31.6 (2)
Edyficar 215 na. 466 22.7% 3.7% (3)
ASHC 48.8 29.3% 1,401 29.1% n.d.
Pacifico 47.4 53.2% 1,783 18.6% 34.5% (4)
Prima AFP 255 53.1% (5) 276 14.6% 31.4% (6)

Credicorp 571.3 25.7% 22.7%

(1) Banco de Credito BCP includes BCP Bolivia and Edyficar

(2)Loans market share only for loans booked in Peru, Panama and Miami.
(3) SME market share.

(4) Net Earned Premium market share as of Nov. 2010.

(5) CAGR 2010 vs. 2007.

(6) FuM Market share.
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CREDICORP/}

Safe Harbor for Forward-Looking Statements

PP AR AP A ED I I P v e i e A
DXXDXIDIIDIDDI DD NI DI DIDIIIIIIDIDIIDIIIIIDIIIDIIDIIIIDIIIIII

This material includes “forward-looking statements” within the meaning of Section 21E of the Securities Exchange
Act of 1934. All statement other than statements of historical information provided herein are forward-looking and
may contain information about financial results, economic conditions, trends and known uncertainties.

The Company cautions readers that actual results could differ materially from those expected by the Company,
depending on the outcome of certain factors, including, without limitation: (1) adverse changes in the Peruvian
economy with respect to the rates of inflation, economic growth, currency devaluation, and other factors, (2) adverse
changes in the Peruvian political situation, including, without limitation, the reversal of market-oriented reforms and
economic recovery measures, or the failure of such measures and reforms to achieve their goals, and (3) adverse
changes in the markets in which the Company operates, including increased competition, decreased demand for
financial services, and other factors. Readers are cautioned not to place undue reliance on these forward-looking
statements, which speak only as of the date hereof.

The Company undertakes no obligation to release publicly the result of any revisions to these forward-looking
statements which may be made to reflect events or circumstances after the date hereof, including, without limitation,
changes in the Company’s business strategy or planned capital expenditures, or to reflect the occurrence of
unanticipated events.
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4
Banco de Credito BCP — Loan Portfolio CREDICORP *

BCP’s loan growth reveals the reactivation of investment activity and consumption...

2222222322222 222223202 2222222223222 20222222252222
D222 0025220302233 2525223222223 2522220222222252222)
TOTAL LOANS (1)

(US$ million)

4Q09 QoQ % Port

Wholesale Banking 7,650.8 7,065.0 5,891.3 8.3% 29.9% 54.9%
- Corporate 5,087.8 4,552.2 3,987.2 11.8% 27.6% 36.5%
- Middle Market 2,563.0 2,512.7 1,904.0 2.0% 34.6% 18.4%

Retail Banking 5,182.5 4,821.0 4,280.5 7.5% 21.1% 37.2%
- SME + Business 1,798.3 1,633.0 1,401.8 10.1% 28.3% 12.9%
- Mortgages 1,869.2 1,753.4 1,551.8 6.6% 20.5% 13.4%
- Consumer 949.9 898.3 828.8 5.7% 14.6% 6.8%
- Credit Cards 565.0 536.3 498.1 5.4% 13.4% 4.1%

Edyficar 333.3 302.1 254.4* 10.3% 31.0% 2.4%

Others (2) 762.0 735.1 660.4 3.7% 15.4% 5.5%

Consolidated Total loans 13,9285 | 12,9231 | 110865 | 7.8% | 256% | 100.0%

Foreign Currency Loans (1) Domestic Currency Loans (1)

(US$ million) (Nuevos Soles million)

4Q10 3Q10 4Q09 QoQ YoY % Port 4Q10 3Q10 4Q09 QoQ

Wholesale Banking 5,848.4 5,262.1 4,263.3 11.1% 37.2% 68.3% 5,069.6 5,052.1 4,706.6 0.3%
- Corporate 3,863.4 3,312.0 2,764.4 16.6% 39.8% 45.1% 3,443.7 3,475.6 3,535.5 -0.9%

- Middle Market 1,985.0 1,950.1 1,499.0 1.8% 32.4% 23.2% 1,625.9 1,576.6 1,171.0 3.1%
Retail Banking 2,001.7 1,873.7 1,799.7 6.8% 11.2% 23.4% 8,946.6 8,258.6 71723 8.3%
- SME + Business 650.7 606.3 557.1 7.3% 16.8% 7.6% 3,228.1 2,876.7 2,442.1 12.2%

- Mortgages 1,023.5 953.7 920.2 7.3% 11.2% 11.9% 2,378.8 2,240.8 1,826.3 6.2%

- Consumer 254.4 245.0 2555 3.8% -0.4% 3.0% 1,956.2 1,830.5 1,657.7 6.9%

- Credit Cards 73.2 68.6 67.0 6.6% 9.2% 0.9% 1,383.5 1,310.6 1,246.3 5.6%
Edyficar 13.0 12.7 14.6* 1.9% -11.2% 0.2% 900.9 810.8 693.1* 11.1%
Others (2) 703.3 675.3 612.4 4.1% 14.8% 8.2% 165.2 167.4 138.7 -1.3%

YoY % Port
7.7% 33.6%
-2.6% 22.8%
38.8% 10.8%
24.7% 59.3%
32.2% 21.4%
30.3% 15.8%
18.0% 13.0%
11.0% 9.2%
30.0% 6.0%
19.1% 1.1%

Consolidated Total loans 8,566.3 | 7,823.8 | 6,690.1 | 9.5% | 28.0% | 100.0% | 15,0823 | 14,288.9 | 12,7108 | 5.6% |

18.7% | 100.0%

(1) Average daily balance
(2) Includes Work Out Unit, other banking and BCP Bolivia.
* End of period balance.
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